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Income from advertisements continues to fuel the mobile app industry. According to the
numbers presented by NoKyc.com, ads are expected to contribute almost 66 percent of the
entire revenue for mobile apps in 2024. Furthermore, the share of revenue from ads is



expected to grow even more in the coming years.

Ads are responsible for two-thirds of the global revenue of mobile apps. These figures come
from the latest Statista report on mobile apps. As per the analysis, mobile apps are expected
to make USD 522.73 billion in global revenue in 2024. This figure represents a healthy year-
on-year increase of 11.9 percent on USD 467.08 billion earned in 2023.

In 2024, ads are expected to bring USD 344.11 billion in revenue for apps, making up 65.8
percent of overall annual revenue. In-app purchases are expected to bring in another USD
172.53 billion, or 33 percent of the overall revenue. Revenue from payments for paid apps is
expected to be just USD 6.09 billion – 1.2 percent of total revenue.

As compared to 2023, the ad revenue is expected to grow by more than 12 percent in 2024.
It’s worth observing that the share of ad revenue as part of the overall revenue has
increased steadily over the years. This trend is expected to continue in the coming years but
at a slower rate. For example, in 2018, ad revenue was USD 100.77 billion, making up 50.2
percent of the overall revenue. In the last

six years, the rate of growth in ad revenue has performed better than the rate of overall
growth. In 2024, as per the estimations, ad revenue is set to reach 65.8 percent of the total
annual revenue.

If we look into the coming years, the overall annual revenue is set to grow to USD 673.78
billion in 2027. Ad revenue is expected to grow up to USD 451.38 billion by the same year.
Thus, the share of ad revenue as part of overall revenue is expected to grow up to 67
percent.
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